






















of	 crowdsourcing.	Not	 surprisingly,	 a	 recent	 shift	 to	 include	 the	 social	media	phenomenon	and	 its	effect	on	
information	sharing	is	clear	when	the	findings	are	reviewed.	Artificial	intelligence,	especially	when	considering	
big	 data	 analysis,	 is	 revealed	 as	 an	 underexposed	 topic	 within	 the	 journal's	 publications.	 The	 research	 is	
moreover	valuable	to	industry	stakeholders	in	the	field	of	IKM,	as	the	paper	gives	an	impression	of	the	evolution	
of,	 and	 current	 trends	 within	 the	 journal,	 while	 comparing	 these	 trends	 to	 the	 global	 IKM	 environment.	
Therefore,	 the	 findings	 are	 valuable	 not	 only	 to	 the	 journal's	 governing	 body,	 but	 those	 academics	 and	
practitioners	interested	in	the	field	of	IKM.	
	











the	 journal,	 the	 research	 can	 also	be	 valuable	 to	 the	 governing	body	of	 SAJIM.	As	noted	by	Reis	 and	 Stiller	
(1992:465),	"as	part	of	their	ongoing	process	of	self-reflection",	researchers	may	"look	backward"	to	evaluate	
how	research	practices	have	changed.	As	such,	this	paper	aims	to	give	the	journal's	stakeholders	a	glimpse	of	
the	evolution	of	 the	 journal,	and	"is	 likely	 to	be	of	use	 to	 researchers	 in	assisting	 them	to	 identify	currently	











them.	 To	 this	 end,	 this	 paper	 aims	 to	 provide	 scholars	 and	 practitioners	with	 an	 overview	 of	 SAJIM's	main	
research	topic	publication	trends	over	the	past	19	years.	
	
Founded	 in	 1999,	 the	 South	 African	 Journal	 of	 Information	Management	 (SAJIM)	 functions	 an	 open	 access	
information	and	knowledge	management	(IKM)	journal	that	"serve[s]	as	a	platform	for	discussion	and	debate	in	
this	developing	field"	(SAJIM,	2018).	The	journal	has	published	49	issues	since	its	inception,	with	topics	including	
















A	deductive	 research	 approach	 formed	 the	 basis	 of	 enquiry	 during	 this	 study,	 where	 the	 natural	 language	
analysis	of	the	data	formed	the	general	premise	of	a	finding,	which	was	then	tested	against	prevalent	IKM	issues	
during	 the	 corresponding	 period	 (Salmons,	 2016:164).	 The	 research	 paradigm	 and	 methodological	 choice	

















The	 data	 was	 analysed	 through	 Leximancer,	 an	 online	 platform	 that	 automatically	 analyses	 text-based	





Leximancer	 "create	 rigour	 in	 the	 analysis	 in	 several	 ways",	 and	 that	 Leximancer	 assists	 the	 researcher	 in	
remaining	objective	by	not	considering	"prior	knowledge	gained	in	the	data	collection	phases"	(Harwood,	Gapp	















































"Portals	 enable	 users	 to	 access	multiple	 applications	 via	 a	 single	 point	 of	 entry	 with	 a	 browser	 ...	









about	 research	 topics	 explored	 within	 SAJIM	 at	 the	 time,	 however	 concepts	 associated	 with	 the	 theme	







































relevancy	 to	 the	 concept	 'social.'	 The	 following	 text	 excerpt	 illustrates	 an	 example	 of	 "online	 social	media"	
'adoption'	being	studied	within	SAJIM.	
	
"Social	 media	 has	 become	 imperative	 for	 branding	 because	 of	 the	 brand’s	 ability	 to	 connect	 with	





measure.	 According	 to	 Edosomwan,	 Prakasan,	 Kouame,	 Watson	 and	 Seymour	 (2011:86),	 businesses	 soon	
realised	that	engagement	with	their	markets	through	social	media,	held	the	prospect	of	communicating	brand	
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